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E. Components: Control over Resources

C.  Components: Mobility

D.  Component: Participation in Decision Making

 B04 Who are the members of your house hold?  01. Husband
 ( Probe, more than one response)  02. Children # ----------
   03. Co wife
   04. Father in law
   05. Mother in law
   06. Brother in laws #-----
   07. Sister in laws #-----
   08. Mother
   09. Father
   10. Sisters #----
   11. Brothers#-----
   99. Others, Please Specify------------

B05 Who is the head of your house hold?  01. Self
 ( Circle the right one)  02. Husband
   03. Son
   04. Daughter
   05. Father in law
   06. Mother in law
   07. Brother in law 
   08. Mother
   09. Father
   10. Sister 
   11. Brother 
   99. Others, Please Specify------------

B06 Are you involving with any income generating activities?  01. Yes
   02. No => Skip to B08

B07 What is the name of these IGA?  01. Small initiative(bangle factory, handloom,  
         apiculture, silk-worm rearing, nursery) 
 (Prompt, more than one response)  02. Handicraft (quilt-stitching, pottery etc)
   03. Small business (Grocery shop, poultry etc) 
   04. Tailoring 
   05. Vendor (vegetable or apparel selling)
   06. Maid/ Domestic servant
   07. Day labourer (farm labourer, earth cutting,  
          brick chipping, rice processing etc)  
   08. Service( in Garments/Mill/ industry)
   09. Farmer
   10. Fish-culture/aquaculture 
   11. Income from house rent
   99.  Others, Please specify--------

B08 Who made the decision to join you with this organisation ( MFI)?  01. Self
 ( Circle the right one)  02.  Husband
   03.  Both husband and wife
   04.  Father/Mother
   05. Brothers/Sisters
   06. Father in law/Mother in law
   07. Relatives
   08. Neighbours
   09. Field workers/NGO workers
   99. others, Please specify-------- 

Sl. No. Question Responses
C01.   How far can you move inside the 01.  Kendra meeting
 community/village alone without escort? 02.  Doctor/Kobiraz/Health centres within the community.
 (Prompt, more than one response) 03.  Relatives house/Neighbour’s house
  04.  Work place (chatal, �eld etc)
  05.  To attend Workshop/Training
  06.  Village market/Hat
  07.  Grocery Shop
  08.  Natok/Jatra/Mela( fair)
  99.  Others, Please specify--------

C02.  How far can you move outside the 01.  Health Centre/Hospital/Doctor
 Community/ Village alone without escort? 02.  Banks
 (Prompt, more than one response) 03.  Markets for shopping
  04.  Market for business
  05.  NGO o�ce 
  06.  Attended Workshop/Training
  07.  Cinema Hall/ Jatra /Mela (fair)
  08.  Police station/ Court
  09.  Participate in rallies
  10.  Polling centre
  11.  Relatives house
  12. Work places
  99.  Others, Please specify----

Sl. No. Question Responses

D01 Regarding family matters how far you 01. Selling and buying of  any house hold goods
 have been consulted with, or have a say in 02. Selling products produce by yourself
 family decision making process? 03.  Household daily activities( cooking, agriculture work etc)  
 (Prompt, more than one response) *04.  Children’s education
 Note: If the respondent is unmarried then *05.  Children’s marriage
 code 04&05 is not applicable for her) 06.  Savings/ Investment
  07.  Use of loan
  08.  Employment of own/husband/ children
  09. Construction & Maintenance of house
  10. Selling and buying of lands
  11. To be a member of MFI of family members 
  99.  Others, Please specify----

D02 How far you can take decision regarding *01.  Having Children/ Child bearing choice
 your personal matters? *02.  Use of family planning method 
 (Prompt, more than one response) 03.  To be a member of MFI/NGOs
 Note: If the respondent is unmarried then 04.  Use of available services in the community like, 
 code 01&02 is not applicable for her) Participation of workshop, health service etc. 
  05.  Going to a doctor, and getting treatment
  06.  Taking new economic activities with his own money

32
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  07.  Choice the candidate of vote/ in casting vote
  08.  Visit parents house
  09. Own marriage
  10. Own education
  99.  Others, Please specify--------

D03 How far you can make suggestions, or 01.  School Management committee
 taking part in the decision making process 02.  Rural shalish
 regarding social issues? 03.  Wedding/Funerals/TBA 
 (Prompt, more than one response) 04.  In election campaign
  05.  Rallies
  06. Distribution of relief
  07.  Public meeting
  08. Local Development activities
  99.  Others, Please specify------------   

Sl. No. Question Responses

E02 What personal resources or belongings you 01.  Have control over own income
 can buy, sell or have control over 02.  Have control over own savings
 independently and you need not to take 03.  Buying or selling own lands
 permission from others in selling or buying? 04.  Can purchase personal necessary items
 (Prompt, more than one response) 05.  Have control over income from own property
  06.  Have control over Jewellery   
  07.  Have control over own body
  08.  Have control over own health
  09.  Have control over presentation.
  99.  Others, Please specify---------------  

F. Components:  Knowledge, Awareness and Practices

Sl. No. Question Responses
F01 What do you know about the rights of the 01.  Marriage registration
 women and related laws of the country 02.  Law against Dowry
 (Prompt, more than one response) 03.  Law regarding violence against women
  04.  Divorce related law 
  05.  Law related to inheritance right
  06.  Law regarding early marriage of girls
  07.  Right to have control over her own body
  08.  Right to have land title
  09.  Right to have income opportunities
  10. Right to have equal wage for equal work
  11. Family law
  99.  Others, Please specify------------- 
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Foreword

The success of Bangladeshi MFIs lending to poor women has put micro�nance high on the agenda of 
development, which is the provision of savings, credit and/or other �nancial products. However, most women, the 
micro-credit borrowers operate in the informal sector generating income from a range of activities that are 
concentrated and dominant in more traditional manufacturing activities such as livestock rearing, knitting, 
dressmaking, handicrafts, as well as in retail trading. Women become the target of the MFIs, and this is all-about 
scenario in micro�nance practice. Then why the gender perspective comes in INAFI?

Having a gender perspective means to be aware that for cultural, class, legal and/or other reasons men and women 
generally have di�erent roles to ful�l, di�erent access to and control over resources, di�erent needs and priorities 
and as a result di�erent constraints and opportunities and bargaining power in the way they relate. These 
di�erences between men and women in a household, community and society as a whole vary according to the 
area and target group considered. It is therefore necessary for INAFI Bangladesh to check the reality as to whether 
the women clients of Bangladeshi MFIs progress in terms of their mobility, participation in decision-making, have 
control over resources, have ownership of assets, and to what extent they have established their social linkages. 
However, there had always been some limits, and within these limits, this research tries to assess the impact of 
women being a micro-credit borrower.

This is the purpose of this research altogether shedding lights on what INAFI Bangladesh is doing on 
mainstreaming gender in micro�nance. Presenting information on this front was the challenges as it is still today, 
and we believe, it would remain more in the future. I am pleased to share the research outcomes with readers. Any 
suggestions or comments are welcome also. This report consolidates the �ndings of all the 1795 respondents 
participated in this study against 8 selected indicators of empowerment, with some background information on 
individual respondents, and presented in a simple format. Some of the data set were not presented in the report 
due to expert opinion, such as, age or marital status of women or some other variables are available with us. People 
interested on detailed information can contact INAFI Bangladesh for details, or visit www.ina�asia.net Thanks and 
regards.

Atiqun Nabi
Executive Director
INAFI Bangladesh
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Executive Summary 

International Network of Alternative Financial Institutions (INAFI) is a 
network of Southern micro�nance practitioners that work for gender 
mainstreaming: gender equality, and equity, women’s empowerment 
and social transformation at all levels including food security, social 
impact assessment of development / micro�nance programmes, new 
product development for the poorest, conduct research and 
advocacy etc to name a few. In recognition of the vital role played by 
INAFI member organizations across three Southern continents, viz., 
Asia, Africa and Latin America, INAFI Bangladesh, as a major country 
chapter under INAFI Asia through the support of Oxfam Novib has 
taken up this research project to conduct an assessment of the 
clients that are served by INAFI Bangladesh members to know their 
gender empowerment situation. This research report is prepared 
based on data collected from 1795 clients working under 18 NGOs or 
MFIs operating in Bangladesh. 

The study focused on background information of the clients to know 
their gender situation, and also spotlighted their mobility, participa-
tion in decision-making, control over resources, their knowledge, 
awareness and practices, ownership of assets, their social linkages to 
understand their overall impact of being a micro-credit borrower, and 
beamed on their views as to how they think their gender situation 
can be improved. 

This study report builds on primary data collected from the clients 
directly by visiting their house, and interviewed by the sta� members 
of NGOs or MFIs concerned, and the assessment has covered 100 
clients per organization. There had been 18 organizations involved , 
and except GUK, Sajida Foundation, and SKS, every organization has 
interviewed 100 clients. While GUK covered 97, both Sajida and SKS 
covered 99 clients, and thus, the number of total respondents was 
1795. The areas from where the data collected were: Mohaistan, 
Matirdali, Kakanhut, Godagari, Nozirpur, Naogoan, Singair, Manikgonj 
Sadar, Golachipa, Patuakhali, Gopalpur, Sirajganj, Madhan, Netrakona 
Sadar, Boera, Dhamrai, Gacha, Konabari, Pallabi & Lalbag (Dhaka), 
Savar Sadar, Hatuvhanga, Dewhata, Nesarabad, Pirojpur, Agyoldhara, 
Barisal, Mothkhola, Mirzapur, Daudkandi, Comilla, 
Banskhali,Chittagong, Gofor gaon, Kishorgonj Sadar, Shaghata, 
Chorgobindi, Ramchndrapur, Boali, Chunkutia, Keranigonj, Doati, and 
Subidpur. Prior to the assessment, a Gender Advisory Team was 
formed taking gender experts from di�erent NGOs/MFIs, and a 
checklist developed, shared, �ne-tuned, and distributed amongst the 
participating member organizations of INAFI Bangladesh. Member-
sselected the interviewers, and the respondents were selected 

randomly those who have taken loans from them at least for three 
years. 

Assessment of the micro-credit borrowing clients aims to inform 
di�erent stakeholders at what milestones they stand in women 
empowerment movement. The overall objective of this research 
conducted by INAFI Bangladesh is to contribute to the process of 
developing in-house expertise of INAFI as well as of the organizations 
they are working with to use the gender checklist to know the status 
of women empowerment through their programmes, and improve 
their institutions as well as programmes. The methodologies 
developed and used included development of the information 
collection tool, �ne-tuning and pre-testing the questionnaire, 
�lling-up the questionnaires through one-to-one interviews, coding, 
editing, and analysis of data etc. The report consolidates the �ndings 
against some basic information of the respondents, and against some 
indicators such as mobility, participation in decision-making, control 
over resources, knowledge, awareness, and practices, ownership of 
assets, social linkages, and overall impact of being a micro-credit 
borrower, and respondents’ views on how to develop the gender 
situation. 

Major Findings

On background information of clients, it was learnt that 
amongst 1795 interviewed respondents, highest 331 were 4-year old 
borrowers of MFIs, followed by 289 women that are involved with 
loan programmes of organizations for 5-years, 241 for 3 years, 167 for 
7 years, 157 for 10 years, and 113 for both 6 to 8 years. The study also 
found that there were a signi�cant number of 79, 66, 59 borrowers 
who were working with MFIs for 12, 9 and 13 years respectively. Some 
39, 38, and 28 clients were also found that are involved with loan 
programmes of Bangladeshi MFIs for 15, 14 and 11 years in that order. 
17 women were also found that are taking loans for 18 years, and 14 
for even 20 years. A trivial 7 women found who are involved with 
micro-credit programmes for both 16 to 17 years, and 7 more 
veterans found that were a�liated with GUK for more than 19 to 22 
years, and 3 with Proshika for 25 years. 

When asked have you ever been a�liated with other organizations, a 
meagre 18 percent (319) responded positively while 82 percent 
(1476) said ‘no’. Out of the 319 respondent that said ‘yes’, 53 of them 
said they had been a�liated with other organizations for 2 years, 48 
for 1 year, 35 for 3 years, 32 for 4 years, and 30 for 5 years. Some 21 
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women said they had been a�liated with others for 8 years while 19 
for 10 years, 16 for 6 years, and 15 for 7 years. Some meagre 5 to 1 
women reported their a�liation with other MFIs as borrowers for 9 to 
23 years. However, 12 of them who earlier reported involvement with 
others didn’t provide any information in this regard.  

While the study was looking for answers regarding the respondents’ 
position in their respective groups, 406 of them (23 percent) reported 
they’re chairpersons while 6 percent said they’re secretaries, and 5 
percent (89) cashier. A large number of respondents, 1192, found 
general members in their groups. Regarding the marital status of the 
respondents, it was found that 1645 of them, which accounts for 92 
percent of the total sample, were married, and 6 percent (110) found 
widowed with only 12 of them (0.7 percent) unmarried. A trivial 0.5 
percent respondent found divorced, separated or abandoned. 55 
percent of the respondents’ age found in between 31 to 45 years 
while 33 percent reported their age in between 15 to 30 years. 200 
women’s age found in between 46 to 69 while 12 didn’t evidenced 
their age.

The study come across to know that 50 percent of respondents (900) 
can sign (or draw) their names, and 424 of them, that accounts for 24 
percent of the total respondents, studied unto grade 1 to grade 5 of 
schooling. 277 respondents (15 percent) found studied unto grade 6 
to grade 10. The study revealed that 60 women passed S.S.C exams or 
equivalent, while 30 of them passed H.S.C or equivalent. Only 56 
women found to be illiterate that is only 3 percent of the total 
sample. While investigating what position the respondent women 
holds in their respective families, the study found out that 212 of 
them that accounts for 12 percent of the total sample were family 
head while their husbands were the head of their families in 81 
percent households. 81 of the women (5 percent) said however that 
their sons hold the position; one of them said her daughter is her 
family head, and another woman has said her mother is her family 
head. Other responses were: father 1 percent, father-in-law 0.7 
percent, mother-in-law 0.1 percent, brother 0.3, brother-in-law 0.05 
percent. 3 out of 1795 respondent didn’t respond, however.

When asked how many of the respondents were involved with 
income generating activities, the study revealed that 60 percent of 
them that numbered 1079 out of 1795 total sample were involved 
with this or that type of IGAs while 40 percent (716) were not. During 
investigation, it was made known that out of 1079 women, a majority 
of them, i.e., 607 were running small businesses like grocery shop or 
poultry rearing and selling. 300 of them were involved with 
handicrafts (quilt stitching or pottery), 118 were working as small 
farmers, 98 of them either running a bangle factory, handloom, 
apiculture or a silk-worm rearing activities, 85 working as day 
labourers, such as, earth cutting or brick chipping, 77 of them were 
involved with tailoring, 54 of them either vending vegetable or 
apparel. 43 of them were working in garments factories, mills or 

industries. 35 women reported they were working as home helps, 27 
have a �sh-culture business. 15 respondents said they have an 
income from renting out their house. However, 8 out of 1079 
respondents that told they’ve an IGA couldn’t specify what IGAs 
they’re involved with. 

When asked, it was whose decision that they’ve joined with the MFIs’ 
loan programmes, and then majority 52 percent (934 women out of 
1795) told that it was the joint decision of themselves and their 
husbands. However, 401 of the respondent that account for 22 
percent of the total sample said they decided on their own to join 
with the MFIs. 330 women reported (18 percent) that it was their 
husbands’ decision. Some trivial 6 percent responses revealed that 
the women joined with the MFIs’ loan programme because their 
relatives, such as, siblings, in-laws etc pushed them to do so. 2 
percent, however, didn’t specify as to on whose decision they’ve 
joined the MFIs’ loan programmes.

On mobility, overwhelming 94 percent (1693 out of 1795) women 
said they can move inside the community or village to attend group 
meetings, followed by 74 percent that said they can move freely to 
see a local doctor or to go to the local health centres or 
relatives/neighbours’ house. While 48 percent of the respondents said 
they can go to the grocery shops, 37 percent or 671 women said they 
can go to places to join in a training or workshop arranged for them 
inside the village. In response to the question as to whether they can 
move freely for work in the chatal (rice processing plant), or farms, 29 
percent said yes, while almost a similar number of women (500, 28 
percent of the total sample of 1795) said they can go to hat (local 
makeshift bazaars) for shopping. However, a few of them, 11 percent 
of the total sample, said they’re free to go alone to watch a 
jatra/natok (local drama) or to go to a fair organized locally in the 
village. Only 24 women (1 percent of the total sample) reported they 
can’t to any places alone.

While the study sought after the status of women’s mobility outside 
the village or community, 1396 of them (78 percent) told they can go 
to the NGO o�ce, 77 percent of the respondents, or 1380 out of 
1795, told that they can go alone to the health centres or hospitals or 
to the quali�ed doctors to put right their health problems, 53 percent 
can go to polling centres, 51 percent to relatives’ house, 37 percent 
for shopping, and 32 percent can go to attend training programmes 
or workshops. Some 409 women, or 23 percent of the total sample, 
said they can go to banks alone to ful�l their �nancial services needs, 
350 of them (19 percent) said they can go to nearby growth centres 
(bazaars) to do businesses, and only 299 of them (17 percent) 
reported they can go for work outside the village. However a meagre 
10 percent of women said they can join rallies, 8 percent can go to 
cinema, jatra/natok or in a fair arranged elsewhere, and no more than 
101 women (6 percent of the total sample) said they can go alone to 
the nearby police station or to the court for lodging a complaint, or 
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for litigation. Only 90 women or 5 percent said they couldn’t move 
outside the community alone.

On participation in decision-making, the study revealed that a 
majority of 83 percent respondents (1496 out of 1795 total sample) 
can take decision on their own to buy or sell any ‘household goods’, 
followed by 74 percent respondents (1334) that said they can take 
decision regarding their children’s education. Some 1140 women (64 
percent) reported that they can take decision regarding their daily 
household activities like what they cook, or taking part in agriculture 
work, and 63 percent them (1134 women) that said they can sell the 
products they produce. When the study wanted to know whether 
they can take decision to use the loans as they wish they’re taking 
from the MFIs, 60 percent of them (1083) said ‘yes’. Some other 
decision making challenges in their families the women overcame 
were 910 of them that is 51 percent of the total sample reported that 
they can take decision regarding construction or maintaining their 
house, 50 percent of them said they can take decision regarding their 
children’s marriage, and 48 percent can decide regarding their family 
savings and investment. While investigating on some major indicators 
of women empowerment, some 27 percent women (487) said they 
can sell and buy land, 26 percent (475) said they can decide regarding 
their employment as well as their husbands’ and children’s. Some 20 
percent (351) women told they can decide of their family members 
whether or not to be a member of a MFI, which the study took as a 
major indicator of leadership position of women in their families. Only 
24 women (1 percent of the total sample) reported not having any 
decision making power in their families.

While investigating other decision making powers for women, the 
study exposed that 1365 women, that is 76 percent of the total 
sample, can go to a doctor for treatment, 1289 women (72 percent) 
can decide which family planning methods they choose, and 1252 of 
them (70 percent) can have the decision making ability to have the 
child bearing choices, or taking a child or not. 66 percent of the 
respondent however said they have decided on their own to join 
with the NGOs or MFIs they are currently working with. Some 51 
percent women (916) said they can visit their parents’ house 
whenever they like to, and 39 percent of the respondents told that 
they have the choices to choose a candidate to vote, or to cast vote 
in polls on their own. A similar percentage of women said they can 
decide on their own whether to use available services in the 
community like participating in workshops, availing health services 
etc. 32 percent of women (580) said they can decide whether to take 
up a new economic activities with their own money or not. Some 
young girls, numbered 216 (12 percent of the total sample) said they 
have decided regarding their own marriage, and 159 of them (9 
percent) said they have the ability and demonstrated their decision 
making power regarding having education. In this category of 
participating in decision making regarding their personal matter, only 
25 women (1 percent of the total sample) reported not having any 

decision making power regarding their personal matter also.  

While the study wanted to know the level of participation of the 
respondents regarding decision making powers on social matters, it 
revealed that 1316 of them that is 73 percent of the total sample of 
1795 women could assert their decisions regarding weddings or 
funerals of the community people. Apart from that 287 women (16 
percent) said they’ve a say in local salish, 208 of them are in the local 
school management committees, 192 of them have participated in 
local election campaigns and involved with local development 
activities, 164 participates in rallies, and almost the same number of 
women, 9 percent of the total sample, said they’re involved in 
distribution of relief materials during or after disasters. 257 women, or 
14 percent of the total sample, however said they’ve no involvement 
in community decision making processes.

On control over resources, the study found out that 75 percent 
(1351) of the respondents have control over household expenditures, 
and 66 percent (1177 women, out of 1795) can buy household goods 
on their own. When asked whether they can borrow or lend money if 
needed, 57 percent of the respondent (1029) said ‘yes’, and 52 percent 
of them said they’ve control over their savings and can use the 
money if needed. However, 44 percent (791) said they’ve control over 
the usage of loans. The study found this piece of information 
contradictory to the information they gave earlier when the study 
wanted to know whether they can take decision to use the loans as 
they wish they’re taking from the MFIs, 60 percent of them (1083) said 
‘yes’. While asked whether they can buy something for the family 
members, 826 women said ‘yes’, and while asked whether they can 
buy or sell household land or crop, 20 percent said ‘yes’. Only 17 
percent of the respondent said they’ve control over their businesses 
or on their investments. Only 4 percent of the respondents (79 
women) said they’ve no control over any resources their families 
have.

While the study wanted to know as to whether the respondents have 
control over their personal resources, 66 percent of them (1186) said 
they’ve control over their own income while 60 percent have control 
over their own savings. When asked whether the respondents have 
control over their own body and health, 52 & 50 percent of them said 
‘yes’ respectively. The same percentage of women (50 percent, 893 in 
number) said they can buy their personal things. When asked 
whether the respondents have control over their income from own 
property or jewellery, 32 percent of them said ‘yes’. 18 percent of the 
respondents said they’ve control over their own land and can buy or 
sell that out. A same percentage of women said they’ve control over 
the presentations they’ve got during their marriage from their 
parents or relatives. Only 82 women said they didn’t have control over 
their personal belongings.

On knowledge, awareness, and practices, when the study 
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wanted to know as to what extent the respondents know about the 
rights of the women and related laws of the country, an overwhelm-
ing number of 1993 women out of total 1795 that is 89 percent of the 
total sample said that they know about the law against dowry, 
followed by 84 percent women (1505) that know about law of 
marriage registration etc. The study also found out that 80 percent 
women (1435) know law regarding early marriage of girls, 71 percent 
(1271) know what the law regarding violence against women and 66 
percent (1178) know divorce related law. When asked as to whether 
they know about their right to have equal wage for equal work, 50 
percent of them, i.e., 891 women, said ‘yes’. Other laws they’re aware 
about: 42 percent know about the law regarding right to have 
income opportunities, 41 percent know law related to inheritance 
rights, 38 percent women know their right to have control over their 
own body, 29 percent know their right to have land title, and 25 
percent of the respondents know regarding the family law. Only 25 
women that is 1 percent of the total sample found didn’t have any 
knowledge regarding the laws of the land or regarding their rights.

When the study beamed on the state of knowledge the respondents 
possess regarding the country’s laws that protects the rights of 
women, it was made known that 1563 of them or 87 percent of the 
total sample know about the healthcare facilities, i.e., health centres, F 
P methods, antenatal or postnatal care that are available in the 
country. 57 percent of them, 1019 in number, however know 
speci�cally, the legal services that are available for them, and 47 
percent knows what the credit services are. Only 20 percent of the 
total sample however knows what are the support services available 
for them if they were violated physically. 4 percent of the sample 
however found that didn’t know anything in this regard. When asked 
what services they’ve availed in the past, 76 percent respondents 
(1372) told they’ve availed healthcare services, followed by 25 
percent that availed training or education, 279 women (16 percent) 
that availed legal services, and 8 percent (150 women out of 1795 
total sample) availed support for physical violence. 252 women or 14 
percent of the respondents said however that they didn’t avail any 
services.

On ownership of assets, the study revealed that 1410 respondents 
out of 1795, or 79 percent of the total sample, said that they own 
their savings deposited with MFIs, 47 percent said they own cattle or 
goat, 39 percent have jewellery, 32 percent said they’ve either a 
saving instrument or DPS (Deposit Pension Scheme) with a bank or 
furniture, 27 percent said they own either land or a house or have 
ownership on crops, 18 percent (322 of the total respondents) have 
an operating bank account, and 5 percent of women found having 
assets like rickshaw/rickshaw van or a boat. 5 percent of the total 
respondent, 96 in number, however said they don’t have any asset.

On social linkages, the study found that a maximum number of 
respondents to the tune of 655 or 36 percent of the total sample said 

they’ve linkages with health workers followed by 33 percent of 
women who claimed they’ve linkages with the MFIs. Only 12 percent 
respondents said they’ve linkages with education, health, or legal 
rights services providing organizations; 5 percent of them found to 
have linkages with legal support, human rights services proving 
organizations or local government bodies’ elected leaders like ward 
commissioners or members of union parishads, 4 percent have 
claimed they’ve linkages with government organizations and / or 
village leaders, 3 percent with union parishad chairmen, and 2 
percent with political parties. A good number of respondent, 644 in 
number, 36 percent of the total sample, however, said they didn’t 
have any social linkages of the kinds mentioned above.

When asked, if and when you feel demoralized, or if you need help 
regarding money, or if you need advice regarding legal cases, or in 
case of getting sick, usually whom did you approach or contact, or 
get cooperation, then 70 percent of the respondents (1250 in 
number) named their husbands followed by relatives (56 percent), 
neighbours (55 percent), children (41 percent), parents (35 percent), 
In-laws (27 percent), NGO/health workers (23 percent), friends (14 
percent), union parishad chairmen/members or village leaders (9 
percent), Imams-religious leaders (3 percent), and government 
o�cials (3 percent). Only 6 respondents (0.2 percent of the total 
sample) answered in the negative.

On overall impact of micro-credit, the study found out that an 
irresistible number of 1642 respondents to the tune of 91 percent of 
the total sample reported major changes that have occurred in their 
lives after joining with MFI or NGO sponsored micro-credit 
programmes in terms of increase of family income followed by 74 
percent (1337) reported increase in income through credit, 67 
percent (1207) reported asset ownership, 56 percent reported having 
voice in the community, 53 percent reported increase in mobility, 40 
percent reported their involvement with businesses, 36 percent 
reported increase in decision making power in major household 
matters, 32 percent reported gaining assertiveness, value given by 
the friends and relatives, and increased workload domestically, 31 
percent reported increase in entrepreneurial skills, 30 percent said 
they’re able to render consultancy services to others when they’re in 
problem, 29 percent said their awareness raised regarding di�erent 
socio-economic and legal issues, 27 percent reported increased 
knowledge and capacity they’ve gained through training, and 26 
percent reported both positive increase in control over resources as 
well as negatively increase of tension in the family. 24 respondent (1 
percent of the total sample) however said they become more 
indebted or become poorer because of taking loans from MFIs, and 
19 (another 1 percent) more reported ‘no change’ in their lives 
because of the micro-credit programmes they’ve participated with.

When asked, how to improve the gender situation, 541 women, or 30 
percent of the total sample said “to be involved with income 
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generating activities.” Some 384 women (21 percent) said “to be 
educated”, and 293 women (16 percent) opined for arranging training 
for the women. Apart from that, 7 percent of the respondents advised 
to increase the loan services as well as loan amount, 6 percent opined 
for ensuring equal rights for both male and female and asked all to 
come forward to ensure women’s rights, 5 percent opted building 
awareness of female, and 3 percent said the gender situation can be 
improved by protecting women from violence. 2 percent of the 
respondent also said it can be developed by protecting early 
marriage, ensuring legal services to women, building awareness 
amongst the husbands and others, increasing healthcare facilities for 
women, and by ensuring mobility of women independently. While 1 
percent of the respondent prescribed improved accommodation for 
working women, only one response was recorded who said gender 
situation can be improved by protecting early marriages of girls. A 
good number of responded, 467 women, or 26 percent of the total 
sample didn’t have any idea as to how to develop the gender 
situation.           

Some of the Positive Trends are:

1. One of the impacts we consider positive is that there is an 

increase in women’s self-esteem that are micro-credit 

borrowers and their contribution to the economy of the 

household. It is evident from the study that good number of 

the respondents have gone one step forward to the 

empowerment of women and then contributed for 

well-being of their families and communities. Empowerment 

here refers to the expansion in women’s ability to make 

strategic choices in terms of rights to assets, markets and 

services that the study revealed.

2. Increased women’s control over their incomes and resources 

help boost growth and development of their families. This is a 

good sign because this is one of the main forms of gender 

inequality across the world and systematically neglected in 

social policy and income statistics. Access to micro-credit, or 

to say, capital enabled some women to get control over land 

and related productive assets. These developments are only 

the �rst step. 

3. The study also positioned us to say that with reasonable 

income security, some women enjoy freedom to make 

rational choices and be socially connected. With collective and 

individual voice, the empowered will remain connected. 

Women’s direct or unmediated access to land and property 

are important not just as direct resources that can be used in 

earning an income, but also as assets that increase women’s 

risk-taking abilities.

4. Knowledge, awareness and practices are the critical factor in 

expanding the capability space of individuals. This study 

revealed that along with knowledge, and awareness, and 

control and access to assets can enable women to o�oad 

harassment. Even that subject to violence at home, to take 

land and other productive assets and use their knowledge 

and access to capital to build a new livelihood.

Some of the Negative Trends are:

1. The essence of social capital is relationships with others in the 

community, the social linkages we coined, and that the study 

found women has shabby social linkages, and that doesn’t 

support their limited empowerment in ownership or control 

of assets and businesses. Unlike �nancial or physical capital, 

social capital is not a commodity that can simply be handed 

over. It comes through empowerment that we didn’t �nd. This 

limitation on their part weakens the quality of their linkages 

with the village elite, which in e�ect weakens the positive 

e�ects of their limited economic empowerment.

2. The key negative impact is that though many of them are 

involved with NGOs or MFIs for years, fewer women have 

involvement with local governance or legal processes that is 

still seen as a male domain. As such, women decision making 

process regarding social matters is very low though they 

showed up a high percentage regarding their family.

3. On all key empowerment indicators like decision-making 

power and control over resources, the study found out that 

women still lagging behind helping to bring about their 

conditions of vulnerability and dependency more and more. 

Thus, the negative trend the study revealed that the women 

are yet to assert their fundamental priorities and needs. 

4. The study revealed that poverty alleviation measured as 

increased income for a household is not su�cient. Often 

socio-economic inequalities within the household mean that 

women do not necessarily bene�t from increases in 

household income, even where they are major contributors.

As recommendation, we have focused on the following:

❑ Women’s more access to banks/�nancial services in own right 
should be facilitated and women property rights and asset 
ownership should be encouraged by the NGOs/MFIs. We feel 
INAFI MOs should do this as a priority intervention.
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❑ Women should be helped by the NGOs/MFIs by not 
encouraging them to undertake activities that produce low 
returns.  

❑ Women’s literacy or education necessary more and more; and 
girls’ education should be prioritised. INAFI Members should 
handle the issue on priority basis, and give importance of their 
clients’ education.  

❑ Implementation of laws to protect the rights of women 
depends not only on women’s knowledge but on law and 
order force that is strong, impartial and e�ective. NGOs/MFIs 
should work so that the justice system support women’s rights 
and women gain con�dence to claim political/legal rights.

❑ NGOs/MFIs should monitor women's control over cash 
income, and their access and control of land, labour, and 
inputs; and ensure equal control of joint household produce 
and income stream from the micro-credit operation.

❑ NGOs/MFIs should work to diminish the limited role for 
women in community decision making, should address the 
violence towards women issues, and protect their legal rights 
to jointly owned household assets.

  
❑ NGOs/MFIs should address the problems where women 

underpaid for equal work, or women locked in low paid jobs. 
Women still lack access to markets for inputs and outputs, and 
their mobility constrained due to social norms. NGOs/MFIs 
should focus this problem and work hard to better the 
situation. 

❑ Given the constraints, however, particular strategies can be 
developed to tackle the gendered obstacles within micro�-
nance. These would be broadly fall into the following three 
categories: 

   Strategies that address women directly with  
  awareness, literacy, and related skills develop 
  ment

   Strategies directed to men in the community  
  in which the NGO/MFI client is working in  
  order to a�ect men's behaviour towards  
  women within the household and local  
  community. 

   Strategies aimed at a�ecting social norms  
  and legal frameworks, which might include  
  for example advocacy, and working through  
  the media and lobbying for change, for  
  example, women's rights to property, or on  
  their money.

❑ Capacities of NGOs and MFIs for e�ective implementation of 

the gender goals need to be enhanced amongst all the INAFI 
member organizations. Gender articulation and institutional-
ization in NGO/MFIs’ plans and programmes particularly those 
at the grassroots level need to be promoted and strength-
ened.

❑ We propose for INAFI to benchmark the present information, 
and take up a programme for yearly stock-taking of the status 
of women clients of its members to compare their gender 
situation whether that is progressing or not, and what are the 
real bottlenecks for the women empowerment process. INAFI 
can take up a gender mainstreaming programme to 
continuous monitoring of the status of women, and publish 
reports comparing the progress and constraints, and can 
arrange workshop and training, and conferences at national or 
regional levels involving the MOs to disseminate the 
outcomes.
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Advancing gender equality remains a pertinent challenge for the 
micro�nance sector.  It is an integral component to the process of 
poverty alleviation, and a necessity in the positive evolution of 
human development.  It is also a fundamental human right.  
Recognising the centrality of gender equality to the success of the 
micro�nance sector, INAFI Bangladesh seeks to reiterate and 
reinvestigate positions of its member organizations’ programmes in 
terms of de�nitions of gender and equality, and to conceptualise the 
nature of the gender problem in Bangladesh. It will provide INAFI 
Bangladesh’s responses and strategies for mainstreaming gender at 
the client level, and reinforce gender equality as a central concern of 
micro�nance NGOs and MFIs in Bangladesh.

Gender refers to a set of socially constructed norms governing the 
behaviours, roles, and interactions between men and women.  
Gender equality recognises that men and women have di�erent 
capabilities and biological functions, and so refers to equality of 
opportunity and access, and the disintegration of power di�erentials.  
Gender equality does not just focus on women, but understands that 
inequalities also con�ne the roles of men.  It consequently engages 
both men and women, and seeks to develop men as allies in the 
quest for gender equality.

E�orts to mainstream gender within the micro�nance sector mean 
more than just counting the number of loans given to women.  
Rather, mainstreaming gender requires a more holistic approach, and 
involves viewing all functions of an organisation through the prism of 
accessibility to women.  It requires a concerted analysis of how 
structures, policies, strategies, programmes, and products a�ect 
women di�erently than men, and then tailoring them to promote 
women’s empowerment.  Mainstreaming gender is not an end in 
itself, but rather describes the process of attaining gender equality.  
Importantly, mainstreaming gender requires a focus on results, rather 
than just verbal and written statements.

1. 1 INAFI Bangladesh’s intervention on Institutionalizing 
Mainstreaming Gender:
INAFI realises that the reality of gender and family relations in 
Bangladesh is complicated, as it is elsewhere, and that factors such as 
age, marital status, family position, and family size all have bearing on 
the ability of micro�nance to positively in�uence gender empower-
ment. Taking these complexities into account, INAFI Bangladesh has 
planed spearhead renewed conceptualisations of gender, and initiate 
through workshops, reports, and member organizations’ recommen-

1.0 Introduction

dations new programme on the interlinking pathways of gender and 
micro�nance. INAFI’s gender policy governs more than just product 
and service design and gender issues at the individual client level, but 
also institutional responses to gender inequality and institutional 
norms asserting gender equality.

INAFI Bangladesh believes that micro�nance services and integrated 
non-�nancial services have enormous potential to further women’s 
empowerment and equality. One of INAFI Bangladesh’s core 
programmatic and research activities is in the area of mainstreaming 
gender.  This is in keeping with the strategies laid out in INAFI’s 
board-approved policy document. Every year INAFI has been 
performing some activities to achieve INAFI’s goal on Mainstreaming 
Gender in Micro�nance. 

As a �rst step in an e�ort to promote e�ectiveness and credibility of 
micro�nance organizations, INAFI Bangladesh Foundation, one of the 
four member organizations of INAFI Asia had organized a national 
conference on ‘Gender and Micro�nance: Mainstreaming Gender in 
Micro�nance”. The aim of the conference was to initiate dialogue 
among the practitioners to prepare a concrete plan of action that 
would e�ectively mainstream gender into their organization 
mandates and within the broader micro�nance sector as a whole. 

In order to create a broader understanding of de�nitions and 
conceptualisations of gender, and addressing the gender inequalities 
within micro�nance, �ve di�erent organizations presented their case 
studies at the conference to stimulate discussion on the topic. One of 
the major outputs of the conference along with a composition of a 
gender policy, collaborative design of a gender action research 
project, was the identi�cation and assessment of gender 
performance assessment tools. 

After the 1st workshop, INAFI Bangladesh Foundation has formed a 
technical working team of high-level practitioner representatives on 
gender known as “Gender Advisory Team” (GAT) to advise INAFI 
Bangladesh on the development of its gender policy and to guide to 
implement the gender related programme. INAFI Bangladesh always 
keeps close contact with the gender advisory team and prepares all 
gender related documents in consultation and sharing with them. 

The current e�ort of INAFI on mainstreaming gender programme is 
into two streams: Directing mapping studies at institutional levels 
amongst Asia members to know the gender situation of the MOs 
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using a gender checklist, and also directing a study in Bangladesh to 
assess the women empowerment at client levels that are members of 
INAFI Bangladesh MOs. This research study, the second series, 
directed to map the gender situation at client level of INAFI 
Bangladesh MOs. 

1.2 Mainstreaming Gender at the Client level:
INAFI believes that micro�nance services and integrated 
non-�nancial services have enormous potential to further women’s 
empowerment and equality.  Yet it is not a passive process.  Provision 
of credit alone will not guarantee increased opportunities and 
well-being for women.  Rather, product development and service 
delivery of member organizations must actively engage in creating 
women-friendly designs.  Further, micro�nance programmes must 
remain cognizant of women’s roles in promoting sustainable 
development, and their right to a clean environment and access to 
resources and energy.  Mainstreaming gender at the individual client 
level also requires an understanding of and response to macro 
policies that negatively impact the ability of women to enhance their 
livelihoods, decision-making capabilities, and participation in the 
social and political life of a community.
¬
INAFI seeks to motivate member organizations to give increased 
importance to gender equality by developing simple yet concrete 
indicators for measuring gender performance. As part of this process 
INAFI Bangladesh has pursued for long to develop a gender 
performance assessment tool/checklist in consultation with its 
Gender Advisory Team to be used by its member organizations for 
assessing the status of empowerment of their clients. As such, a study 
was planned to assess the progress of INAFI Bangladesh member 
MFIs’ clients that were at least borrowed for consecutive 3 years or 
more in terms of their mobility, participation in decision-making, 
control over resources, ownership of assets, and to what extent they 
have established their social linkages etc. However, there had always 
been some limits, and within these limits, this research tries to assess 
the impact of women being a micro-credit borrower.

INAFI Bangladesh organized two workshops to �ne-tune the 
questionnaire, and then it was distributed amongst its member 
organizations, and delegated responsibilities to the respective NGOs 
or MFIs’ EDs or the programme managers to appoint the data 
collectors, and supervise the data collection process. After the 
selection of areas and data collectors, prior to the data collection 
process, INAFI Bangladesh arranged a training programme of the data 
collectors to train them how to collect the data etc. After collecting 
all data INAFI Bangladesh processed the data using software like MS 
Excel and SPSS that is the basis for this report. 

This study is purely re�ecting the women empowerment status of 
the respondents participated in micro�nance programmes pursued 
by the selected 18 member organizations of INAFI Bangladesh. This is 
also the �rst study done in the entire INAFI family using primary 
information from its members to inform and re�ect the implementa-
tion status of the gender goals pursued by the members at client 
level. Assessment of the micro-credit borrowing clients (that are 
active borrowers for 3 to 25 years) aims to inform di�erent stakehold-
ers at what milestones they stand in women empowerment 
movement. About 1800 clients of 18 NGOs and MFIs that are INAFI 
Bangladesh’s members were approached, and 1795 of them 
responded, mainly reported their status on

❒ How many years they’ve been a�liated with the MFIs

❒ How many of them, and how many years they’ve been 

a�liated with other MFIs

❒ Their position in the groups they belong to

❒ Their age, marital status, educational quali�cation, leadership 

in their families, IGAs they’re involved with, who decided for 

the joining with the MFIs etc

❒ Their mobility within and outside the community

❒ Participation in decision-making regarding family and social 

matters

❒ Control over resources

❒ Their knowledge and awareness regarding their rights and 

laws

❒ Their ownership of assets

❒ Their social linkages

❒ Overall impact of micro-credit as they perceived, and 

❒ How they think their gender situation can be improved.

2.1 Limitations of the study
Among many constraints in designing this gender or women 
empowerment measurement study of clients of NGO/MFIs that are 
INAFI Bangladesh members, it is required to reduce highly complex 
concepts into simple formats and this has been identi�ed as a 
challenge. There were some marked disadvantages of using recall 
methods for the respondents relating to the preciseness of memory 
and di�culties in description of their status. The precision of 
outcomes from one-o� surveys often re�ects current realities rather 
than an annual perspective, without having any other suitable 
alternatives the study had to rely on this memory recall method. 
Apart from this, some of the other limitations may be pointed as:

❒ All the clients of the survey area or group members from a 

branch chosen could not be included in the survey

2.0 The study
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❒ Time limit was inadequate for such large informative survey

❒ Data collectors did not have enough experience

❒ Conception of the respondents about the purpose of the 

survey was not clear enough for some of them

❒ The study took a long time, i.e., two years to complete, from 

planning of the study to data collection to report writing

It was also noticed during the survey that respondents were 
sometimes reluctant to respond, rather busy with their own work and 
some of them were also observed to be suspicious about the survey, 
which is perhaps a common drawback of the one-o� survey process.

2.2 Objectives of the study
❒ To build advanced gender awareness among clients and 

NGOs/MFIs they are working with

❒ To have benchmark information on gender status among 

micro�nance clients of NGOs/MFIs that are INAFI Bangladesh 

MOs in terms of their background information as well as 

mobility, decision making power, knowledge and awareness, 

ownership of assets, social linkages etc and then prepare road 

map for improvement so that they can carry forward the 

gender mainstreaming or women empowerment 

programmes in future

❒ To assess the status of women empowerment of NGOs/MFIs’ 

clients that are INAFI Bangladesh members, and prepare the 

benchmark information so that NGOs/MFIs or INAFI 

Bangladesh or other stakeholders themselves as well as 

researcher can work on it in future

2.3 Methodology
INAFI Bangladesh Foundation has, at �rst, developed the gender 
performance assessment tool/checklist, and then organised a half 
day workshop on Institutionalising Mainstreaming Gender on 
November 6, 2006 to share the developed gender performance 
assessment tool/checklist. As per the workshop recommendations, 
INAFI Bangladesh has �ne tuned the Gender Checklist/questionnaire 
and translated that into Bengali. Then it organised a second half day 
workshop on August 15, 2007 to have the endorsement of the chief 
executives and/or representative of the organizations that would be 
responsible for supervising and collecting �eld level data. After 
getting the feedback from participants, some changes brought in the 
checklist/questionnaire, and data collection procedure. It was 
resolved that the INAFI member organizations will collect data by 
using  the gender performances tools with the help of their �eld sta� 
after choosing 100 female respondents from each organizations from 
two geographical areas (ideally 2 branches) each using random 
sampling method. It was mentioned that the respondent should be 
at least 3 years old borrowers of the concerned organizations. After 
the workshop, 18 INAFI MOs selected areas and data collectors whom 
INAFI Bangladesh trained on data collection methods, and sent them 

for collecting the data. After the �eld level data collection is 
completed they send the data to INAFI Bangladesh for analysing, 
benchmark, and prepare a report. Therefore the methodologies 
developed and used included:

❒ Development of the research tools, gender checklist/tools

❒ Fine-tuning the tools consulting with the Gender Advisory 

Team and member organizations themselves.

❒ Training the data collectors, sending them for collecting data, 

collection of the duly �lled-in questionnaires.

❒ Conduct a feedback session to identify additional gaps, which 

might have not been identi�ed during the questionnaire 

�lling out process.

❒ Presentation to the gender Advisory Team for guided quality 

of the study.

❒ Data analyses, and writing the report

2.4 Preparations and tools development
During the �rst and second planning meeting of the Gender Advisory 
Team including the executive directors or representatives of the 18 
Bangladesh MOs was held in November 2006, and August 2007 
during two workshops. In those meetings, the questionnaire, the 
purpose and objectives of the documentation research was shared 
among di�erent stakeholders and the research team, and �nalization 
of the assigned persons for supervision and the data collection areas 
done. Mapping of the research areas was done and information on 
where and how INAFI Bangladesh Secretariat would conduct the 
research was �nalized. As per the decision, data collectors visited the 
clients’ house, and interviewed, and the assessment has covered 100 
clients per organization. There had been 18 organizations involved, 
and except GUK, Sajida Foundation, and SKS, every organization has 
interviewed 100 clients. While GUK covered 97, both Sajida and SKS 
covered 99 clients, and thus, the number of total respondents was 
1795. The areas from where the data collected were: Mohaistan, 
Matirdali, Kakanhut, Godagari, Nozirpur, Naogoan, Singair, Manikgonj 
Sadar, Golachipa, Patuakhali, Gopalpur, Sirajganj, Madhan, Netrakona 
Sadar, Boera, Dhamrai, Gacha, Konabari, Pallabi & Lalbag (Dhaka), 
Savar Sadar, Hatuvhanga, Dewhata, Nesarabad, Pirojpur, Agyoldhara, 
Barisal, Mothkhola, Mirzapur, Daudkandi, Comilla, 
Banskhali,Chittagong, Gofor gaon, Kishorgonj Sadar, Shaghata, 
Chorgobindi, Ramchndrapur, Boali, Chunkutia, Keranigonj, Doati, and 
Subidpur. Prior to the data collection exercise, all the data collectors 
were trained on data collection methods. That training session was 
also used to make clari�cation on how the exercise would receive 
inputs. Two main researchers were identi�ed, and become part of the 
planning and development of the research tools. One of these two 
persons were identi�ed as a lead person to coordinate the data 
collection process, identify assistant research persons to code, edit, 
and input data for processing as they started the actual research 
work. The other member of the research team was responsible for 
writing the report based on the processed data.
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The study focused on basic two areas of clients to know their gender 
situation, namely, their background information; and their empower-
ment through mobility, decision making, knowledge, ownership of 
assets, control over resources, and their social networks. These broad 
areas however have addressed some more gender sensitive areas 
where women are lagging behind than men in both the family as 
well as socially.

3.1 How many years the respondents have been a�liated 
with the NGO / MFI: While the study wanted to know for how many 
years the respondents have been a�liated with the NGOs or MFIs 
presently with their loan programmes, it was learnt that amongst 
1795 interviewed respondents, highest 331 were 4-year old 
borrowers of MFIs, followed by 289 women that are involved with 
loan programmes of organizations for 5-years, 241 for 3 years, 167 for 
7 years, 157 for 10 years, and 113 for both 6 to 8 years. The study also 

3.0 Research �ndings

Table1 & Graph 1. How many years the respondents have
been a�liated with the present NGO / MFI
they’re working with

both 16 to 17 years, and 7 more veterans found that were a�liated 
with GUK for more than 19 to 22 years, and 3 with Proshika for 25 years. 

It was clearly manifest in the Table 1 & Graph 1 that while many 
clients represents 4 to 6 years group, there were also some signi�cant 
number of clients that are 6 to 10 years old borrowers. However, we 
think it is a negative trend for development as well as women 
empowerment that quite a good number of clients failed to o�oad 
their dependency on the NGOs or MFIs, and continue borrowing 
money from the MFIs from as much as 12 to 25 years! However, when 
asked have you ever been a�liated with other organizations, a 
meagre 18 percent (319) responded positively while 82 percent 
(1476) said ‘no’. Out of the 319 respondent that said ‘yes’, 53 of them 
said they had been a�liated with other organizations for 2 years, 48 
for 1 year, 35 for 3 years, 32 for 4 years, and 30 for 5 years. Some 21 
women said they had been a�liated with others for 8 years while 19 
for 10 years, 16 for 6 years, and 15 for 7 years. Some meagre 5 to 1 
women reported their a�liation with other MFIs as borrowers for 9 to 
23 years. However, 12 of them who earlier reported involvement with 
others didn’t provide any information in this regard.
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found that there were a signi�cant number of 79, 66, 59 borrowers 
who were working with MFIs for 12, 9 and 13 years respectively. Table 
1 & Graph 1 both shows that some 39, 38, and 28 clients were also 
found that are involved with loan programmes of Bangladeshi MFIs 
for 15, 14 and 11 years in that order. 17 women were also found that 
are taking loans for 18 years, and 14 for even 20 years. A trivial 7 
women found who are involved with micro-credit programmes for 

3.2 Position of the respondents in their groups, age and 
marital status: Table 2 & Graph 2 show how many of the respon-
dents holding management positions in their groups, and how many 
of them were general members. Though the study followed random 
sampling method to select respondents, it was found that a 
signi�cant number of them were o�ce bearers in their respective 
groups those who often considered as ‘empowered’ in comparison to 
general members.

However, while the study was looking for answers regarding the 
respondents’ position in their respective groups, 406 of them (23 
percent) reported they’re chairpersons while 6 percent said they’re 
secretaries, and 5 percent (89) cashier. A large number of respon-
dents, 1192, found general members in their groups. Regarding the 
marital status of the respondents, it was found that 1645 of them, 
which accounts for 92 percent of the total sample, were married, and 
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6 percent (110) found widowed with only 12 of them (0.7 percent) 
unmarried. A trivial 0.5 percent respondent found divorced, separated 
or abandoned. 55 percent of the respondents’ age found in between 
31 to 45 years while 33 percent reported their age in between 15 to 
30 years. 200 women’s age found in between 46 to 69 while 12 didn’t 
evidenced their age.

3.3 Women’s education: The study come across to know that 50 
percent of respondents (900) can sign (or draw) their names, and 424 
of them, that accounts for 24 percent of the total respondents, 
studied unto grade 1 to grade 5 of schooling. 277 respondents (15 
percent) found studied unto grade 6 to grade 10. The study revealed 
that 60 women passed S.S.C exams or equivalent, while 30 of them 
passed H.S.C or equivalent. Only 56 women found to be illiterate that 
is only 3 percent of the total sample. 

It was interesting to note from the Table 3 & Graph 3 that a meagre 
number of respondents found illiterate (3 percent only) that don’t 
match the national statistics for women’s literacy �gures. If we take 
“can sign only” category women as illiterate too then it sounds 
rational because a person can sign means she or he can only draw 
their names and that cannot be an indicator for literacy. It can be 
seen as a positive trend also that women got themselves literate or 
educated working with the NGOs or MFIs for long; or it might well be 
that moderate poor are qualifying to be clients of the NGOs or MFIs 
that have certain socio-economic advantages of being literate or 
educated than to others that are at the bottom of the poverty basket. 
It was also interesting from the Table 3 & Graph 3 to note that a good 
number of clients have schooling experience (39 percent), and some 
other (5 percent) have ‘higher education’ (in rural context). Other data 
generated but not shown in the report also help us to conclude that 
a good number of young-aged girls (15 to 30 years or 33 percent of 
total sample) are now micro-credit borrowers that have school or 
college going experiences.

3.4 Women’s position in the family: While investigating what 
position the respondent women holds in their respective families, the 
study found out that 212 of them that accounts for 12 percent of the 
total sample were family head while their husbands were the head of 
their families in 81 percent households. 81 of the women (5 percent) 
said however that their sons hold the position; one of them said her 
daughter is her family head, and another woman has said her mother 

Table 2 & Graph 2. Position of the respondents
in their groups
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Table 3 & Graph 3. Educational quali�cation
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Education Response Percentage

Illiterate 56 3%

Can sign only 900 50%

Can read only not write 41 2%

Complete 1 to 5 class 424 24%

Complete 6 to 10 class 277 15%

S.S.C/Equivalent 60 3%

H.S.C/Equivalent 30 2%

Incomplete 2 0.1%

Others, please specify 5 0.2%

Table 4 & Graph 4. Head of the House hold
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is her family head. Other responses were: father 1 percent, father-in-
law 0.7 percent, mother-in-law 0.1 percent, brother 0.3, brother-in-law 
0.05 percent. 3 out of 1795 respondent didn’t respond, however.

While Table 4 & Graph 4 clearly shows that husbands overpoweringly 
dominate the household leadership positions, women’s creeping role 
is evident. Though the study found 6 percent of them were widowed, 
but 12 percent of them were found be their household heads, and 
when we got that not necessarily all widow enjoys family leadership 
but their in-laws or children did.

3.5 Respondents involved with IGAs, and the types of IGAs:  
When asked how many of the respondents were involved with 
income generating activities, the study revealed that 60 percent of 
them that numbered 1079 out of 1795 total sample were involved 
with this or that type of IGAs while 40 percent (716) were not. 

Table 5a & Graph 5. Women’s Involvement with IGAs

PercentageResponse

No

716 40%

40%

1079 60%

60%

Yes

Yes/No

No

Yes

Table 5a & Graph 5 indicates 40 percent of the loans taken by the 
respondents might well be used in non-IGA purpose, in constructing 
house or marrying o� wards etc, or might well be used by their 
husbands. However, as the study didn’t ask such questions directly, 
this conclusion is not con�rmed. However, Table 5b shows that the 
women those who were involved with IGAs, mainly reported they’re 
involved with businesses followed by stitching during their leisure time.

During investigation, it was made known that out of 1079 women, a 
majority of them, i.e., 607 were running small businesses like grocery 
shop or poultry rearing and selling. 300 of them were involved with 
handicrafts (quilt stitching or pottery), 118 were working as small 
farmers, 98 of them either running a bangle factory, handloom, 
apiculture or a silk-worm rearing activities, 85 working as day 
labourers, such as, earth cutting or brick chipping, 77 of them were 
involved with tailoring, 54 of them either vending vegetable or 
apparel. 43 of them were working in garments factories, mills or 
industries. 35 women reported they were working as home helps, 27 
have a �sh-culture business. 15 respondents said they have an income 

from renting out their house. However, 8 out of 1079 respondents 
that told they’ve an IGA couldn’t specify what IGAs they’re involved 
with. 

IGA Response

Small initiative (bangle factory, handloom,
apiculture, silk-worm rearing, nursery)

98

Handicraft (quilt-stitching, pottery etc) 300

Small business (Grocery shop, poultry etc.) 607

Tailoring 77

Vendor (vegetable or apparel selling) 54

Maid/Domestic servant 35

Day labourer (farm labourer, earth cutting,
brick chipping, rice processing etc.)

Service (in Garments/Mill/Industry)

Farmer

Fish-culture/aquaculture

Income from house rent

Others, Please specity

85

43

118

27

15

8

Table 5b. Types of IGAs women involved with

3.6 Decision maker to join with NGO/MFI loan programmes: 
When asked, it was whose decision that they’ve joined with the MFIs’ 
loan programmes, then majority 52 percent (934 women out of 1795) 
told that it was the joint decision of themselves and their husbands. 
However, 401 of the respondent that account for 22 percent of the 

Table 6 & Graph 6. Decision maker to join with the NGO/MFI
loan programmes
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Decision maker Response Percentage

Self 401 22

Husband 330 18

Both husband and wife 934 52

Father/Mother 16 0.9

Brothers/Sisters 7 0.4

Father in law/Mother in law 9 0.5

Relatives 5 0.3

Neighbours 38 2

Field workers/NGO workers 28 2

Others, Please specify 27 2
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total sample said they decided on their own to join with the MFIs. 330 
women reported (18 percent) that it was their husbands’ decision. 
Some trivial 6 percent responses revealed that the women joined 
with the MFIs’ loan programme because their relatives, such as, 
siblings, in-laws etc pushed them to do so. 2 percent, however, didn’t 
specify as to on whose decision they’ve joined the MFIs’ loan 
programmes.

Table 6 & Graph 6 revealed that husbands of the women has a major 
stake in decision-making as to whether the women would join in a 
loan programme of any NGO or MFI or not, as solely or jointly, 
husbands have role in 70 percent of the decision made. However, we 
appreciate women’s creeping role in decision-making, and 22 percent 
is not negligible.
  
3.7 Mobility of women inside the community/village: When 
the study sought to know the status of the mobility of women inside 
the community or village, overwhelming 94 percent (1693 out of 
1795) women said they can move inside the community or village to 
attend group meetings, followed by 74 percent that said they can 
move freely to see a local doctor or to go to the local health centres 
or relatives/neighbours’ house. While 48 percent of the respondents 
said they can go to the grocery shops, 37 percent or 671 women said 

Mobility Response Percentage

Kendra meeting 1693 94

Doctor/Kobiraz/Health centres 1327 74
within the community. 

Relatives house/ Neighbour's 1317 74
house 

Work place (chatal, field etc) 526 29

To attend Workshop /Training 671 37

Village market/Hat 500 28

Grocery Shop 856 48

Natok/ Jatra/ Mela(fair) 195 11

None 24 1

Others 13 0.7

Table 7 & Graph 7. Women's mobility inside the
community/village
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(500, 28 percent of the total sample of 1795) said they can go to hat 
(local makeshift bazaars) for shopping. However, a few of them, 11 
percent of the total sample, said they’re free to go alone to watch a 
jatra/natok (local drama) or to go to a fair organized locally in the 
village. Only 24 women (1 percent of the total sample) reported they 
can’t to any places alone.

The study revealed, and Table 7 & Graph 7 con�rms that women’s 
mobility is still restricted in the cases of major indicators of mobility 
empowerment of women like going to police stations or courts to 
assert their rights, going for business in the market place and work 
places or participating in rallies or to the banks for �nancial 
transactions.
  
3.8 Women’s mobility outside the community/village: While 
the study sought after the status of women’s mobility outside the 
village or community, 1396 of them (78 percent) told they can go to 
the NGO o�ce, 77 percent of the respondents, or 1380 out of 1795, 

Mobility
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Table 8 & Graph 8. Women's mobility outside
the community/village
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they can go to places to join in a training or workshop arranged for 
them inside the village. In response to the question as to whether 
they can move freely for work in the chatal (rice processing plant), or 
farms, 29 percent said yes, while almost a similar number of women 
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by 74 percent respondents (1334) that said they can take decision 
regarding their children’s education. Some 1140 women (64 percent) 
reported that they can take decision regarding their daily household 
activities like what they cook, or taking part in agriculture work, and 
63 percent them (1134 women) that said they can sell the products 
they produce. When the study wanted to know whether they can 
take decision to use the loans as they wish they’re taking from the 
MFIs, 60 percent of them (1083) said ‘yes’.

Some other decision making challenges in their families the women 
overcame were 910 of them that is 51 percent of the total sample 
reported that they can take decision regarding construction or 
maintaining their house, 50 percent of them said they can take 
decision regarding their children’s marriage, and 48 percent can 
decide regarding their family savings and investment. While 
investigating on some major indicators of women empowerment, 
some 27 percent women (487) said they can sell and buy land, 26 
percent (475) said they can decide regarding their employment as 
well as their husbands’ and children’s. Some 20 percent (351) women 
told they can decide of their family members whether or not to be a 
member of a MFI, which the study took as a major indicator of 
leadership position of women in their families. Only 24 women (1 
percent of the total sample) reported not having any decision making 
power in their families.

3.10 Women’s participation in decision making process 
regarding personal matters: While investigating other decision 
making powers for women, the study exposed that 1365 women, 
that is 76 percent of the total sample, can go to a doctor for 
treatment, 1289 women (72 percent) can decide which family 
planning methods they choose, and 1252 of them (70 percent) can 
have the decision making ability to have the child bearing choices, or 
taking a child or not. 66 percent of the respondent however said they 
have decided on their own to join with the NGOs or MFIs they are 
currently working with. Some 51 percent women (916) said they can 
visit their parents’ house whenever they like to, and 39 percent of the 
respondents told that they have the choices to choose a candidate to 
vote, or to cast vote in polls on their own.

Table 10 & Graph 10 show some interesting features of women’s 
ability to take decisions regarding their personal matters. While 
they’ve a greater opportunity to decide their reproductive health 
matters and involvement with an NGO or MFI, they have little 
opportunity to take up a business on their own or choosing a 
candidate to vote. However, it was a revealing good sign that young 
women are deciding their marriage on their own or whether they 
would get educated.

Table 9 & Graph 9. Women’s participation in the decision-
making process regarding family matters

told that they can go alone to the health centres or hospitals or to the 
quali�ed doctors to put right their health problems, 53 percent can 
go to polling centres, 51 percent to relatives’ house, 37 percent for 
shopping, and 32 percent can go to attend training programmes or 
workshops. Some 409 women, or 23 percent of the total sample, said 
they can go to banks alone to ful�l their �nancial services needs, 350 
of them (19 percent) said they can go to nearby growth centres 
(bazaars) to do businesses, and only 299 of them (17 percent) 
reported they can go for work outside the village. However a meagre 
10 percent of women said they can join rallies, 8 percent can go to 
cinema, jatra/natok or in a fair arranged elsewhere, and no more than 
101 women (6 percent of the total sample) said they can go alone to 
the nearby police station or to the court for lodging a complaint, or 
for litigation. Only 90 women or 5 percent said they couldn’t move 
outside the community alone.

3.9 Women’s participation in the decision-making process 
regarding family matters: The study revealed that a majority of 83 
percent respondents (1496 out of 1795 total sample) can take 
decision on their own to buy or sell any ‘household goods’, followed 

Mobility Response Percentage

Selling and buying of any 1496 83
house hold goods 

Selling products produce 1134 63
by yourself 

Household daily activities 1140 64
(cooking, agriculture works etc) 

Children's education 1334 74

Children's marriage 889 50

Savings/Investment  859 48

Use of lone 1083 60

Employment of own/husband/ 475 26
children 

Construction & Maintenance 910 51
of house 

Selling and buying of lands 487 27

To be a member of MFI of family 351 20
members 

None 24 1

Others, Please specify 1 0.05
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Table 10 & Graph 10. Women's participation in decision
making process regarding personal matters

Participation Response Percentage

Having Children/Child bearing 1252 70
choice 

Use of family planning method 1289 72

To be member of MFI/NGOs 1113 6

Use of available Services in the 704 39
community like, participation of
workshop, health service etc. 

Going to a doctor, and 1365 76
getting treatment 

Taking new economic activities 580 32
with his own money 

Choice the candidate of 708 39
vote/in casting vote 

Visit parents house 916 51

Own marriage 216 12

Own education 159 9

None  25 1

Others 2 0
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3.11 Women’s participation in decision making process 
regarding social matters: While the study wanted to know the 
level of participation of the respondents regarding decision making 
powers on social matters, it revealed that 1316 of them that is 73 
percent of the total sample of 1795 women could assert their 
decisions regarding weddings or funerals of the community people. 
Apart from that 287 women (16 percent) said they’ve a say in local 
salish, 208 of them are in the local school management committees, 
192 of them have participated in local election campaigns and 
involved with local development activities, 164 participates in rallies, 
and almost the same number of women, 9 percent of the total 
sample, said they’re involved in distribution of relief materials during 
or after disasters. 257 women, or 14 percent of the total sample, 
however said they’ve no involvement in community decision making 
processes.
Table 11 & Graph 11 show a bleaker picture of women’s participation 
in decision making regarding social matters. It is not a signi�cant 
empowering indicator if a woman has the ‘power to decide’ regarding 

a wedding or funeral. Also joining public meeting often is misleading 
because they may be led by community elders or others to join in a 
meeting. They lack their participation in basic social decision-making 
processes like participating in school management committees, or in 
a salish or in an election campaign etc. 

Table 11 & Graph 11. Women's participation in decision
making process regarding Social matters

Participation Response Percentage

School Management committee 208 12

Rural shalish 287 16

Wedding/Funerals 1316 73

In election campaign 192 11

Rallies 164 9

Distribute relief 166 9

Public meeting 176 56

Local Development activities 202 11

None 257 14

Others, Please specify    3 0
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3.12 Women’s control over family resources: The study found 
out that 75 percent (1351) of the respondents have control over 
household expenditures, and 66 percent (1177 women, out of 1795) 
can buy household goods on their own. When asked whether they 
can borrow or lend money if needed, 57 percent of the respondent 
(1029) said ‘yes’, and 52 percent of them said they’ve control over their 
savings and can use the money if needed. 

However, 44 percent (791) said they’ve control over the usage of 
loans. The study found this piece of information contradictory to the 
information they gave earlier when the study wanted to know 
whether they can take decision to use the loans as they wish they’re 
taking from the MFIs, 60 percent of them (1083) said ‘yes’. While asked 
whether they can buy something for the family members, 826 
women said ‘yes’, and while asked whether they can buy or sell 
household land or crop, 20 percent said ‘yes’. Only 17 percent of the 
respondent said they’ve control over their businesses or on their 
investments. Only 4 percent of the respondents (79 women) said 
they’ve no control over any resources their families have. Table 12 & 
Graph 12 explain that though women exercise some powers in 
buying things that a family needs, they lack capacity to buy or sell 
land, or have little control over businesses or investments the family 
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have. They also lack control over the usage of loans they take from 
the NGOs or MFIs they’re principally working with.

3.13 Women’s control over personal resources: While the study 
wanted to know as to whether the respondents have control over 
their personal resources, 66 percent of them (1186) said they’ve 
control over their own income while 60 percent have control over 
their own savings. When asked whether the respondents have 
control over their own body and health, 52 & 50 percent of them said 
‘yes’ respectively. The same percentage of women (50 percent, 893 in 
number) said they can buy their personal things. When asked 
whether the respondents have control over their income from own 
property or jewellery, 32 percent of them said ‘yes’. 18 percent of the 
respondents said they’ve control over their own land and can buy or 
sell that out. A same percentage of women said they’ve control over 
the presentations they’ve got during their marriage from their 
parents or relatives. Only 82 women said they didn’t have control over 
their personal belongings.

Table 13 & Graph 13 however show a di�erent picture of women 
where we can get that they have gained more control over their 
savings, buying and selling their lands and personal things, and have 
control over their body and health. However, it also presents us a 
gloomy picture of them where they have less control over their 
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Table 12 & graph 12. Women's control over Resources
(Family matters)

Resources  Response  Percentage

Household expenditure 1351 75

Purchasing household goods 1177 66

Buying of selling household land, 362 20
of crops 

Borrowing of lending money 1029 57
if needed 

Use of loan 791 44

Use of savings 926 52

Business/Investment 302 17

Buying something for the family 826 46
members 

None 79 4

Others, Please specify 7 0

Table 13 & Graph 13 Control over Resources (personal matter)

Resources Response Percentage

Have control over own income 1186 66

Have control over own savings 1078 60

Buying or selling own lands 334 56

Can purchase personal 893 50
necessary items 

Have control over income from 567 32
own property 

Have control over Jewellery 579 32

Have control over own body 929 52

Have control over own health 896 50

Have control over presentation  328 18

None 82 5

Others 3 0
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income and property, jewellery and the things they’ve brought as 
gifts from their parents or other relatives. 

3.14 Women’s knowledge, and awareness regarding their 
rights and related law of the country: When the study wanted to 
know as to what extent the respondents know about the rights of 
the women and related laws of the country, an overwhelming 
number of 1993 women out of total 1795 that is 89 percent of the 
total sample said that they know about the law against dowry, 
followed by 84 percent women (1505) that know about law of 
marriage registration etc. The study also found out that 80 percent 
women (1435) know law regarding early marriage of girls, 71 percent 
(1271) know what the law regarding violence against women and 66 
percent (1178) know divorce related law.
 
When asked as to whether they know about their right to have equal 
wage for equal work, 50 percent of them, i.e., 891 women, said ‘yes’. 
Other laws they’re aware about: 42 percent know about the law 
regarding right to have income opportunities, 41 percent know law 
related to inheritance rights, 38 percent women know their right to 
have control over their own body, 29 percent know their right to have 
land title, and 25 percent of the respondents know regarding the 
family law. Only 25 women that is 1 percent of the total sample found 
didn’t have any knowledge regarding the laws of the land or 
regarding their rights. It is really encouraging to know what the Table 
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14 & Graph 14 revealed that women are increasingly knowledgeable 
and aware of their rights. It maybe the outcomes of their involvement 
with the NGOs or MFIs for long time.

Table 14 & Graph 14.  Women know about the rights of
the women and related laws of the country
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Information Response  Percentage

Marriage registration 1505 84

Law against Dowry 1593 89

Law regarding Violence 1271 71
against women 

Divorce related law 1178 66

Law realated to inheritance right 732 41

Law regarding early 1435 80
marriage of girls 

Right to nave control over 691 38
her own body 

Right to have land title 512 29

Right to have income opportunities 758 42

Right to have incequal wage 891 50
for equal law 

Family law 450 25

None 25 1

Other 7 0.4
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3.15 Women’s knowledge, and awareness regarding their 
rights and related legal and other services of the country: 
When the study beamed on the state of knowledge the respondents 
possess regarding the country’s laws that protects the rights of 
women, it was made known that 1563 of them or 87 percent of the 
total sample know about the healthcare facilities, i.e., health centres, F 
P methods, antenatal or postnatal care that are available in the 
country. 57 percent of them, 1019 in number, however know 
speci�cally, the legal services that are available for them, and 47 
percent knows what the credit services are. Only 20 percent of the 
total sample however knows what are the support services available 
for them if they were violated physically. 4 percent of the sample 
however found that didn’t know anything in this regard.
Table 15 & Graph 15 illustrate also that women are increasingly 
knowledgeable and aware of their rights. It maybe the outcomes of 
their involvement with the NGOs or MFIs for long time. But it is also 
discouraging to know that only 20 women got support after su�ering 
physical violence.
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Table 15 & Graph 15. Know about the rights of the women
and related legal or other services of the country

Information Response Percentage

Legal services available for women 1019 57

Medical services(Health centre, 1563 87
FP method. Antenatal care,
Postnatal care available for women 

Credit services available for women 839 47

Support for physical violence  354 20

None  65 4

Others, Please specify 8 0.4

3.16 Women availed legal or other services in the past: When 
asked what services they’ve availed in the past, 76 percent respon-
dents (1372) told they’ve availed healthcare services, followed by 25 
percent that availed training or education, 279 women (16 percent) 
that availed legal services, and 8 percent (150 women out of 1795 
total sample) availed support for physical violence. 252 women or 14 
percent of the respondents said however that they didn’t avail any 
services.
Table 16 & Graph 16 give the readers an idea about that though 
women availed services for their healthcare needs; they got little legal 
services or support after physical violence. 

Table 16 & Graph 16. Women availed legal or other services
in the past 

Information Response Percentage

Legal services if needed    279 16

Medical services (FP method, 1372 76
Antenatal care, Postnatal care)
available 

Availed education/training 450 25
facilities available 

Availed support for physical violence 150 8

None 252 14

Others 8 0.4
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3.17 Women’s ownership of assets: The study revealed that 1410 
respondents out of 1795, or 79 percent of the total sample, said that 
they own their savings deposited with MFIs, 47 percent said they own 
cattle or goat, 39 percent have jewellery, 32 percent said they’ve 
either a saving instrument or DPS (Deposit Pension Scheme) with a 
bank or furniture, 27 percent said they own either land or a house or 
have ownership on crops, 18 percent (322 of the total respondents) 
have an operating bank account, and 5 percent of women found 

Table 17 & Graph 17. Women's ownership of assets

Asset Response Percentage

Lands/House/Crops 483 27

Bank account 322 18

DPS/ savings scheme at bank 573 32

Jewellery 698 39

Cattle/Goat etc 838 47

Savings at MFIs 1410 79

Rickshaw/Van/Boat etc. 96 5

Furniture 576 32

Nothing 96 5

Others 8 0.4
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have claimed they’ve linkages with government organizations and / 
or village leaders, 3 percent with union parishad chairmen, and 2 
percent with political parties. A good number of respondent, 644 in 
number, 36 percent of the total sample, however, said they didn’t 
have any social linkages of the kinds mentioned above.
In this regard, our observation is that this is the weakest area of the 
women studied under this research. We understand that the essence 
of social capital is relationships with others in the community, the 
social linkages we coined, and that the study found women has 
shabby social linkages, and that doesn’t support their limited 
empowerment in ownership or control of assets and businesses. 

Unlike �nancial or physical capital, social capital is not a commodity 
that can simply be handed over. It comes through empowerment 
that we didn’t �nd. This limitation on their part weakens the quality of 
their linkages with the village elite, as depicted in Table 18 & Graph 
18, which in e�ect weakens the positive e�ects of their limited 
economic empowerment.

3.19 How a woman’s social networks work: When asked, if and 
when you feel demoralized, or if you need help regarding money, or if 
you need advice regarding legal cases, or in case of getting sick, 
usually whom did you approach or contact, or get cooperation, then 
70 percent of the respondents (1250 in number) named their 

Percentage

Table 18 & Graph 18. Women's social Linkages

Linkage Response Percentage

Other MFIs, Please specify  590 33

GOB organizations, Please specify-- 68 4

Village leader 78 4

Development organizations 224 12
(Education, Health, legal rights
providing organizations) 

Legal support/ Human Rights 97 5
providers(Persons) 

Health worker 655 36

Ward commissioner /Member 92 5

Union Parishad/Chairman 57 3

Political Parties 36 2

None 644 36

Others, Please specify 9 0.5
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having assets like rickshaw/rickshaw van or a boat. 5 percent of the 
total respondent, 96 in number, however said they don’t have any 
asset.

Table 17 & Graph 17 explain the pattern of assets women enjoy 
ownership. It is encouraging that they enjoy ownerships of their 
savings. Other indicators however are mixed, and con�rm that their 
asset ownership pattern has a direct relationship with their income 
they could retain. 

3.18 Women’s social linkages: The study found that a maximum 
number of respondents to the tune of 655 or 36 percent of the total 
sample said they’ve linkages with health workers followed by 33 
percent of women who claimed they’ve linkages with the MFIs. Only 
12 percent respondents said they’ve linkages with education, health, 
or legal rights services providing organizations; 5 percent of them 
found to have linkages with legal support, human rights services 
proving organizations or local government bodies’ elected leaders 
like ward commissioners or members of union parishads, 4 percent 
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husbands followed by relatives (56 percent), neighbours (55 percent), 
children (41 percent), parents (35 percent), In-laws (27 percent), 
NGO/health workers (23 percent), friends (14 percent), union parishad 
chairmen/members or village leaders (9 percent), Imams-religious 
leaders (3 percent), and government o�cials (3 percent). Only 6 
respondents (0.2 percent of the total sample) answered in the 
negative.

Table 19 & Graph 19 proved that during crisis, it is the spouses who 
come �rst, followed by family and friends. However, those who have 
greater social linkages have enjoyed cooperation from formal sources 
other than family and relatives.

3.20 How women perceived overall impact of micro-credit on 
them: The study found out that an irresistible number of 1642 
respondents to the tune of 91 percent of the total sample reported 
major changes that have occurred in their lives after joining with MFI 
or NGO sponsored micro-credit programmes in terms of increase of 
family income followed by 74 percent (1337) reported increase in 
income through credit, 67 percent (1207) reported asset ownership, 
56 percent reported having voice in the community, 53 percent 
reported increase in mobility.

However, 40 percent reported their involvement with businesses, 36 
percent reported increase in decision making power in major 
household matters, 32 percent reported gaining assertiveness, value 
given by the friends and relatives, and increased workload domesti-
cally, 31 percent reported increase in entrepreneurial skills, 30 percent 
said they’re able to render consultancy services to others when 
they’re in problem, 29 percent said their awareness raised regarding 
di�erent socio-economic and legal issues, 27 percent reported 
increased knowledge and capacity they’ve gained through training, 
and 26 percent reported both positive increase in control over 
resources as well as negatively increase of tension in the family. 24 
respondent (1 percent of the total sample) however said they 

Table 19 & Graph 19. How a woman's social networks work 

Linkage Response Percentage

Husband 1250 70

Children 737 41

Relatives 1006 56

Neighbors 994 55

Friends 249 14

In lows 487 27

Parents house 626 35

Health worker/NGO worker 412 23

Chairman/ Member 161 9

Imam/ religions leader 46 3

Government people 46 3

Village leaders 163 9

None 3 0.2

Others, Please specify 3 0.2
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Impact Response Percentage

Assets ownership 1207 67

Increase family income 1642 91

Increase of income through credit 1337 74

Involved with the business 711 40

Increase of enterpreneurial skills 560 31

Increase of decision making 642 36
power in major household matters 

Increase ofcontrol over resources 464 26

Awareness raising about different 523 29
socio-economec and legal issues 

Increase voice in the community  1005 56

Increase the mobility  958 53

Increase workload and domestic 570 32

Increase the tension in the family 470 26

Self assertiveness 576 32

Increase knowledge and capacity 476 27
by getting training  

Neighbours and friends discuss 581 32
about many important matters 

Able to give consultancy to others 547 30
when they felt problem 

Become more indebted/ become
more poor 24 1

None 13 1

Others, Please specify 6 0.3



24

become more indebted or become poorer because of taking loans 
from MFIs, and 19 (another 1 percent) more reported ‘no change’ in 
their lives because of the micro-credit programmes they’ve 
participated with.

3.21 How women perceived their situation can be improved: 
When asked, how to improve the gender situation, 541 women, or 30 
percent of the total sample said “to be involved with income 
generating activities.” Some 384 women (21 percent) said “to be 
educated”, and 293 women (16 percent) opined for arranging training 
for the women.

Suggestions Response Percentage

To be educated 384 21

To be involve with the income 541 30
generating activities 

Ensure equal rights for both 102 6
male and female  

To build Awareness of female 85 5

Arrange training for the female 293 16

To come forward all for 114 6
women rights 

Increase the credit services as 129 7
well as credit amount for women 

To protect the early marriage 1 0.1

To protect the early marriage 30 2

To ensure the legal services 42 2

Arrange for accommodation 10 1
for women 

To build awareness among 31 2
the husband and others. 

To increase health facility 34 2
for women. 

To protect violence against 51 3
women. 

To ensure the mobility of 39 2
women independently. 

For incomplete answer 467 26

Table 21 & Graph 21. How to develop the gender situation?
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Apart from that, 7 percent of the respondents advised to increase the 
loan services as well as loan amount, 6 percent opined for ensuring 
equal rights for both male and female and asked all to come forward 
to ensure women’s rights, 5 percent opted building awareness of 
female, and 3 percent said the gender situation can be improved by 
protecting women from violence. 2 percent of the respondent also 
said it can be developed by protecting early marriage, ensuring legal 
services to women, building awareness amongst the husbands and 
others, increasing healthcare facilities for women, and by ensuring 
mobility of women independently. While 1 percent of the respondent 
prescribed improved accommodation for working women, only one 
response was recorded who said gender situation can be improved 
by protecting early marriages of girls. A good number of responded, 
467 women, or 26 percent of the total sample didn’t have any idea as 
to how to develop the gender situation.
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Some of the Positive Trends are:

1. One of the impacts we consider positive is that there is an 

increase in women’s self-esteem that are micro-credit 

borrowers and their contribution to the economy of the 

household. It is evident from the study that good number of 

the respondents have gone one step forward to the 

empowerment of women and then contributed for 

well-being of their families and communities. Empowerment 

here refers to the expansion in women’s ability to make 

strategic choices in terms of rights to assets, markets and 

services that the study revealed.

2. Increased women’s control over their incomes and resources 

help boost growth and development of their families. This is a 

good sign because this is one of the main forms of gender 

inequality across the world and systematically neglected in 

social policy and income statistics. Access to micro-credit, or 

to say, capital enabled some women to get control over land 

and related productive assets. These developments are only 

the �rst step. 

3. The study also positioned us to say that with reasonable 

income security, some women enjoy freedom to make 

rational choices and be socially connected. With collective and 

individual voice, the empowered will remain connected. 

Women’s direct or unmediated access to land and property 

are important not just as direct resources that can be used in 

earning an income, but also as assets that increase women’s 

risk-taking abilities.

4. Knowledge, awareness and practices are the critical factor in 

expanding the capability space of individuals. This study 

revealed that along with knowledge, and awareness, and 

control and access to assets can enable women to o�oad 

harassment. Even that subject to violence at home, to take 

land and other productive assets and use their knowledge 

and access to capital to build a new livelihood.

Some of the Negative Trends are:

1. The essence of social capital is relationships with others in the 

community, the social linkages we coined, and that the study 

found women has shabby social linkages, and that doesn’t 

support their limited empowerment in ownership or control

4.0 General observations

  of assets and businesses. Unlike �nancial or physical capital, 

social capital is not a commodity that can simply be handed 

over. It comes through empowerment that we didn’t �nd. This 

limitation on their part weakens the quality of their linkages 

with the village elite, which in e�ect weakens the positive 

e�ects of their limited economic empowerment.

2. The key negative impact is that though many of them are 

involved with NGOs or MFIs for years, fewer women have 

involvement with local governance or legal processes that is 

still seen as a male domain. As such, women decision making 

process regarding social matters is very low though they 

showed up a high percentage regarding their family.

3. On all key empowerment indicators like decision-making 

power and control over resources, the study found out that 

women still lagging behind helping to bring about their 

conditions of vulnerability and dependency more and more. 

Thus, the negative trend the study revealed that the women 

are yet to assert their fundamental priorities and needs. 

4. The study revealed that poverty alleviation measured as 

increased income for a household is not su�cient. Often 

socio-economic inequalities within the household mean that 

women do not necessarily bene�t from increases in 

household income, even where they are major contributors.

As recommendation, we have focused on the following:

1. Women’s more access to banks/�nancial services in own right 

should be facilitated and women property rights and asset 

ownership should be encouraged by the NGOs/MFIs. We feel 

INAFI MOs should do this as a priority intervention.

2. Women should be helped by the NGOs/MFIs by not 

encouraging them to undertake activities that produce low 

returns.  3. Women’s literacy or education necessary more 

and more; and girls’ education should be prioritised. INAFI 

Members should handle the issue on priority basis, and give 

importance of their clients’ education.  

4. Implementation of laws to protect the rights of women 

depends not only on women’s knowledge but on law and 

order force that is strong, impartial and e�ective. NGOs/MFIs 

should work so that the justice system support women’s rights 

and women gain con�dence to claim political/legal rights.
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5. NGOs/MFIs should monitor women's control over cash 

income, and their access and control of land, labour, and 

inputs; and ensure equal control of joint household produce 

and income stream from the micro-credit operation.

6. NGOs/MFIs should work to diminish the limited role for 

women in community decision making, should address the 

violence towards women issues, and protect their legal rights 

to jointly owned household assets.

  7. NGOs/MFIs should address the problems where women 

underpaid for equal work, or women locked in low paid jobs. 

Women still lack access to markets for inputs and outputs, and 

their mobility constrained due to social norms. NGOs/MFIs 

should focus this problem and work hard to better the 

situation. 

8. Given the constraints, however, particular strategies can be 

developed to tackle the gendered obstacles within 

micro�nance. These would be broadly fall into the following 

three categories: 

  Strategies that address women directly with awareness,  

literacy, and related skills development

  Strategies directed to men in the community in which 

the NGO/MFI client is working in order to a�ect men's 

behaviour towards women within the household and local 

community. 

  Strategies aimed at a�ecting social norms and legal 

frameworks, which might include for example advocacy, and 

working through the media and lobbying for change, for 

example, women's rights to property, or on their money.

9. Capacities of NGOs and MFIs for e�ective implementation of 

the gender goals need to be enhanced amongst all the INAFI 

member organizations. Gender articulation and 

institutionalization in NGO/MFIs’ plans and programmes 

particularly those at the grassroots level need to be promoted 

and strengthened.

  We propose for INAFI to benchmark the present 

information, and take up a programme for yearly stock-taking 

of the status of women clients of its members to compare 

their gender situation whether that is progressing or not, and 

what are the real bottlenecks for the women empowerment 

process. INAFI can take up a gender mainstreaming 

programme to continuous monitoring of the status of 

women, and publish reports comparing the progress and 

constraints, and can arrange workshop and training, and 

conferences at national or regional levels involving the MOs to 

disseminate the outcomes.
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Annexes I

Names of Persons that constituted the Gender Advisory Team 

Sl. No.  Name of Organization  Name with Title  Address  Email / Tel / Fax

1  INAFI Asia  Atiqun Nabi Apt#2D, Navana Shefali nabi.atiq@inafi.net
  Executive Ditector R#14, H#11, Gulshan-1 Tel: 880-2-8853576, 8837983
  INAFI Asia Dhaka-1212 Mobil :  01199808346
    
2  INAFI Asia  Mahbuba Haque Apt#2D, Navana Shefali mahbuba.haque@ inafi.net
  Programme officer R#14, H#11, Gulshan-1 Tel: 880-2-8853576, 8837983
  INAFI Asia Dhaka-1212 Mobil : 0152 470230  

3  BRAC Ms.Sheepa Hafiza 75 - Mohakhali sheepa.h@brac.net
  Director, Human resources Dhaka - 1212 Tel: 880-2-9881265, 8824180-7
  BRAC Centre  Ext> 2051, 2052- Sectary
    Fax: 880-2-8823614
    Mobil: 01713031670

4  SHAKTI Syeda Obaida Haque H# 44,R# 2/A sohaque@sfdw.org
  Deputy Director Dhanmondi R/A Tel: 880-2-9676951, 9676952
   Dhaka-1209 Mobil: 01817031442

5  PKSF Parveen Mahmud Plot # E-4/B, Agargoan pksf@pksf-bd.org 
  Deputy Managing Director Administrative Area Pabx: 880-2-9126240-3, 9140056-9 
   Sher-e-Bangla Nagar Mobil: 01711548793
   Dhaka-1207  Fax: 880-2-9134431, 9126244

6 PDBF  Hasne Ara Begum ( Dalia ) H#51, R#10/A dalia@pdbf.org, Off: md@pdbf.org
  Sr. Coordinator, Gender and Dhanmondi R/A Tel: 9114175,9139025,9
  Social Development Dhaka-1209 114487Ext: 117,119 
    Mobil : 01712714936
    Fax: 880-2-8113137

7  UDDIPAN  Emranul Huq Chowdhury 9/25, Sir Syed Road udpn@agni.com
  Director Mohammadpur Tel: 880-2-8115459, 8123848
   Dhaka-1207 Mobil: 01711564826 

8  CONCERN  Umme Salma H#58, 1st Lane, Kalabagan salma.umme@concern.net
  Gender and Equality Manager Dhaka-1205 Tel: 880-2-8112795-6, 8115972
    & 8121800, Mobil: 01713091930
    Fax: 880-2-8113693

9  CARE  Ms. Anna Minj  Pragati Insurance Building 9112315, Ext347
   (8th - 13th Floor), 20-21 Mobil : 0172220609
   Kawrn Bazar, Dhaka1215 anna@carebangladesh.org 
   G.P.O. Box 226, Dhaka 1000
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Gender Checklist/Questionnaire

Annexes II

Gender performance Indicators
(Gender Checklist) from client perspective

(Only for the female Clients and the respondent should be at least 3 years old
borrowers of the concerned organizations)  

 Code of the Organisation

INAFI Bangladesh
Apt #2D, House #11, Road #14

Gulshan-1, Dhaka-1212, Bangladesh 
Phone: 880-2-8853576, 880-2-9890835, 880-2-8837983

E-mail: ina�.bangladesh@ina�asia.net
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A. Identification of the Client

A01 Name of the respondent: 

A02 Name of her Father/Husband 

A03 Address:  01.  House no:   -------
 ( Circle the right one)         02.  Road no:     -------
          03.  Village:       -------  
          04.  Union/ward  ------                   
          05.  Thana:         -------
          06.  District:       --------           
A04 Name of the organisation a�liated with : 

A05 Name of the Branch a�liated with:

A06 Name of the Samity or Code no. a�liated with: 

A07 Client’s membership code number: 

A08 How many years you have been a�liated with this organisation?  ----------Years

A09 How many years are you taking credit from this organisation.  ----------Years

A10 Before joining here do you have a�liated with other MFIs.  01. Yes
   02. No =>  Skip to A12
   03. Still a�liated with that MFIs

A11 How many years were you a�liated with that organisation:  -----------Year   --------Months

A12 What is position within  the management committee:  01. Chairperson
   02. Secretary
   03. Cashier
   04. General Member

Sl. No. Question  Responses
B01 Age of the respondent:         -------- year

B02 Marital Status:  01. Married
 ( Circle the right one)  02. Widow        
   03  Divorced
   04. Abandoned
   05. Separation
   06. Unmarried

B03 Educational quali�cation of client  01. Illiterate
 ( Circle the right one)  02. Can Sign only  
   03. Can read only not write
   04. Complete 1 to 5 class
   05. Complete 6 to 10 class
   06. S.S.C/Equivalent
   07. H.S.C/Equivalent
   99. Others, Please specify-------

B. Background
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 B04 Who are the members of your house hold?  01. Husband
 ( Probe, more than one response)  02. Children # ----------
   03. Co wife
   04. Father in law
   05. Mother in law
   06. Brother in laws #-----
   07. Sister in laws #-----
   08. Mother
   09. Father
   10. Sisters #----
   11. Brothers#-----
   99. Others, Please Specify------------

B05 Who is the head of your house hold?  01. Self
 ( Circle the right one)  02. Husband
   03. Son
   04. Daughter
   05. Father in law
   06. Mother in law
   07. Brother in law 
   08. Mother
   09. Father
   10. Sister 
   11. Brother 
   99. Others, Please Specify------------

B06 Are you involving with any income generating activities?  01. Yes
   02. No => Skip to B08

B07 What is the name of these IGA?  01. Small initiative(bangle factory, handloom,  
         apiculture, silk-worm rearing, nursery) 
 (Prompt, more than one response)  02. Handicraft (quilt-stitching, pottery etc)
   03. Small business (Grocery shop, poultry etc) 
   04. Tailoring 
   05. Vendor (vegetable or apparel selling)
   06. Maid/ Domestic servant
   07. Day labourer (farm labourer, earth cutting,  
          brick chipping, rice processing etc)  
   08. Service( in Garments/Mill/ industry)
   09. Farmer
   10. Fish-culture/aquaculture 
   11. Income from house rent
   99.  Others, Please specify--------

B08 Who made the decision to join you with this organisation ( MFI)?  01. Self
 ( Circle the right one)  02.  Husband
   03.  Both husband and wife
   04.  Father/Mother
   05. Brothers/Sisters
   06. Father in law/Mother in law
   07. Relatives
   08. Neighbours
   09. Field workers/NGO workers
   99. others, Please specify-------- 
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C.  Components: Mobility

D.  Component: Participation in Decision Making

Sl. No. Question Responses
C01.   How far can you move inside the 01.  Kendra meeting
 community/village alone without escort? 02.  Doctor/Kobiraz/Health centres within the community.
 (Prompt, more than one response) 03.  Relatives house/Neighbour’s house
  04.  Work place (chatal, �eld etc)
  05.  To attend Workshop/Training
  06.  Village market/Hat
  07.  Grocery Shop
  08.  Natok/Jatra/Mela( fair)
  99.  Others, Please specify--------

C02.  How far can you move outside the 01.  Health Centre/Hospital/Doctor
 Community/ Village alone without escort? 02.  Banks
 (Prompt, more than one response) 03.  Markets for shopping
  04.  Market for business
  05.  NGO o�ce 
  06.  Attended Workshop/Training
  07.  Cinema Hall/ Jatra /Mela (fair)
  08.  Police station/ Court
  09.  Participate in rallies
  10.  Polling centre
  11.  Relatives house
  12. Work places
  99.  Others, Please specify----

Sl. No. Question Responses

D01 Regarding family matters how far you 01. Selling and buying of  any house hold goods
 have been consulted with, or have a say in 02. Selling products produce by yourself
 family decision making process? 03.  Household daily activities( cooking, agriculture work etc)  
 (Prompt, more than one response) *04.  Children’s education
 Note: If the respondent is unmarried then *05.  Children’s marriage
 code 04&05 is not applicable for her) 06.  Savings/ Investment
  07.  Use of loan
  08.  Employment of own/husband/ children
  09. Construction & Maintenance of house
  10. Selling and buying of lands
  11. To be a member of MFI of family members 
  99.  Others, Please specify----

D02 How far you can take decision regarding *01.  Having Children/ Child bearing choice
 your personal matters? *02.  Use of family planning method 
 (Prompt, more than one response) 03.  To be a member of MFI/NGOs
 Note: If the respondent is unmarried then 04.  Use of available services in the community like, 
 code 01&02 is not applicable for her) Participation of workshop, health service etc. 
  05.  Going to a doctor, and getting treatment
  06.  Taking new economic activities with his own money
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  07.  Choice the candidate of vote/ in casting vote
  08.  Visit parents house
  09. Own marriage
  10. Own education
  99.  Others, Please specify--------

D03 How far you can make suggestions, or 01.  School Management committee
 taking part in the decision making process 02.  Rural shalish
 regarding social issues? 03.  Wedding/Funerals/TBA 
 (Prompt, more than one response) 04.  In election campaign
  05.  Rallies
  06. Distribution of relief
  07.  Public meeting
  08. Local Development activities
  99.  Others, Please specify------------   

Sl. No. Question Responses

E02 What personal resources or belongings you 01.  Have control over own income
 can buy, sell or have control over 02.  Have control over own savings
 independently and you need not to take 03.  Buying or selling own lands
 permission from others in selling or buying? 04.  Can purchase personal necessary items
 (Prompt, more than one response) 05.  Have control over income from own property
  06.  Have control over Jewellery   
  07.  Have control over own body
  08.  Have control over own health
  09.  Have control over presentation.
  99.  Others, Please specify---------------  

F. Components:  Knowledge, Awareness and Practices

Sl. No. Question Responses
F01 What do you know about the rights of the 01.  Marriage registration
 women and related laws of the country 02.  Law against Dowry
 (Prompt, more than one response) 03.  Law regarding violence against women
  04.  Divorce related law 
  05.  Law related to inheritance right
  06.  Law regarding early marriage of girls
  07.  Right to have control over her own body
  08.  Right to have land title
  09.  Right to have income opportunities
  10. Right to have equal wage for equal work
  11. Family law
  99.  Others, Please specify------------- 
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G. Components:  Ownership of Assets

Sl. No. Question Responses

G01 What assets do you have in your own name? 01.  Lands/House/Crops
 (Prompt, more than one response) 02.  Bank account 
  03.  DPS/ savings scheme at bank
  04.  Jewellery
  05.  Cattle/goat etc
  06.  Savings at MFIs
  07. Rickshaw/Van/Boat etc.
  08. Furniture
  09.  Nothing
  99.  Others, Please specify--------

H. Components:  Social Linkage (Linkage with other Organisation/ Programme/Person)

Sl. No. Question Responses

H01 What are the linkages do you have with other 01.  Other MFIs, Please specify -----
 organizations / programmes/ persons? 02.  GOB organizations, Please specify------
 (Prompt, more than one response) 03. Village leaders
  04.  Development organizations( Education, Health, legal  
  rights providing organizations)
  05.  Legal support/ Human Rights providers(Persons)
  06.  Health worker
  07.  Ward commissioner/Member
  08.  Union Parishad/Chairman
  09.  Political Parties
  99.  Others, Please specify--------

H02 If you feel demoralized or if you need help regarding 01.  Husband
 money or if you need advice regarding cases or in 02. Children
 case of getting sick, usually who do you contact or 03.  Relatives
 get cooperation? 04.  Neighbours
 (Prompt, more than one response) 05.  Friends
  06.  In lows 
  07.  Parents house
  08.  Health worker/NGO worker
  09.  Chairman/ Member
  10.  Imam/ religions leader
  11.  Government people
  12.  Village leaders
  99. Others, Please specify-------
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I. Components: Overall Impact due to Micro-credit

K. Interviewer’s Information

J. What is your opinion, how to develop the gender situation?

Please specify---------------------------------------------------------------------------------------------------------------------------------------------------
----------------------------------------------------------------------------------------------------------------------------------------------------------------------
----------------------------------------------------------------------------------------------------------------------------------------------------------------------
----------------------------------------------------------------------------------------------------------------------------------------------------------------------
----------------------------------------------------------------------------------------------------------------------------------------------------------------------

Sl. No. Question Responses

I01 What major changes have occurred in your life after 01.  Assets ownership
 joining with MFI/ NGOs? 02.  Increase family income
 ( Probe, more than one response) 03.  Increase of income through credit
  04.  Involved with the business 
  05.  Increase of entrepreneurial skills  
  06.  Increase of decision making power in major household matters
  07.  Increase of control over resources
  08.  Awareness raising about di�erent socio-economic
         and legal issues
  09.  Increase voice in the community
  10.  Increase the mobility
  11.  Increased workload and domestic responsibilities 
  12.  Increase the tension in the family
  13. Self assertiveness
  14. Increase knowledge and capacity by getting training.
  15. Neighbours and friends discuss about many important matters
  16. Able to give consultancy to others when they felt problem
  17. Become more indebted / become more poor
  99.  Others, Please specify--------   

K01 Name of the Interviewer

K01 Designation of the Interviewer

K03 Signature of the Interviewer

K04 Date of Interview
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Area selected by the MOs for gender data Collection 

Sl. No Name of The  Name of the Participant Recommended Districts Selected Areas
 Organization with Designation
  
1 TMSS Mr. Jahangir Alam Basumia Bagura 1. Mohaistan Shaka
  Assistant Director  2. Kendrio Shaka,  Matirdali 
 
2 ASHRAI Dr. Ahsan Ali Rajshahi &Naogoan 1. Kakanhut, Godagari,
  Director  2. Nozirpur-3- Naogoan
 
3 PROSHIKA Mr. Mohammed Kamruzzaman Manikgonj 1. Singair,
  Researcher   2. Manikgonj Sadar  

4 SAP- Bangladesh Mr. Syed Nurul Alam Sirajganj & Patuakhali 1. Golachipa Branch, Patuakhali 
  Executive Director  2. Gopalpur Branch, Sirajganj  
 
5 POPI- Dhaka Mr. F M Anwar Hossain Netrakona Madhan Shaka ,
  Deputy Director  Netrakona Sadar  
 
6 BRAC Ms. Sheepa Ha�za Khulna 1. Boera Branch,
  Director Human Resource  2. Dumuria  

7 BURO Mr. Aminul Islam Gazipur Gacha Shaka, 
  Project Manager  Konabari  

8 SHAKTI Foundation Ms. Syeda Obaida Haque Savar & Mirpur 1. Pallabi-4, 
  Deputy Director  2. Lalbag-3, Dhaka  

9 ASA Mr. Enamul Haq Savar  Savar Sadar
  Executive Vice President
 
10 BASA Mr. A. K. M. Shirajul Islam Tangail  1. Hatuvhanga,
  Executive Director  2. Dewhata Branch  

11 PADAKHEP Mr. Iqbal Ahammed Pirojpur & Barisal 1. Nesarabad- Pirojpur,  
  Executive Director  2. Agyoldhara - Barishal

12 PBK Mr. Hasan Ali Kishorganj  Mothkhola, Mirzapur
  Executive Director  

13 UDDIPAN Ms. Ferdourshi Begum Chittagong & Comilla 1. Daudkandi, Comilla
  Sr. Monitoring O�cer  2. Banskhali,Chittagong 
 
14 SSS Mr. Bimal Kanti Kuri Mymensingh & Kishorgonj Sadar 1. Gofur gaon Branch, 
  Deputy Director  2. Kishorgonj Sadar

15 SKS Mr. Rasel Ahmed Liton Gaibandha Shaghata, 
  Executive Director  Chorgobindi  

16 GUK Ms. Nazum Nahid Chowdhury Gaibandha Sadar Ramchndrapur, Boali Area
  Programme Manager  

17 SAJIDA Foundation Dr. Shamsher Ali Khan Dhaka, Keranigonj 1. Lalbag
  Advisor Development Programs   2. Chunkutia branch - Keranigonj

18 IIRD  Kachua, Chandpur 1. Doati,  
    2. Subidpur




